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In lights of all this, we concluded that preservatives should 
gain more and more importance: they are the guardians of 
cosmetics safety and should be considered positively in the 
spotlights, not demonized! 
After summer, in our third article, we decided to cross over, 
stepping into consumers’ shoes: now that packaging has 
become a marketing medium, bombarding customers 
with lot of messages and information; now that it seems like 
cosmetics sales are too much marketing based (it seems that 
form is overshadowing substance, despite we do have quality 
products to be proposed); now that the uncertainty about 
end users knowledge of personal care field is high, it shouldn’t 
be that easy, but quite complex, to be an average cosmetic 
user. Taking into consideration this, we proposed to a 
representative sample a questionnaire to understand whether 
cosmetic marketing messages are correctly interpreted 
and to what extent they can influence customers’ choice. 
The results, proposed to readers in the article, enabled us 
to drawn an interesting 3.0 end user profile. We concluded 
that the release of ethic and rigorously produced cosmetic 
is imperative. This certainly requires a correct formulative 
approach (selection of a safe and effective preservative 
system is the first step) and it is inseparable from ethic and fair 
marketing.

This articles path has been challenging and for sure 
instructional, it gave us a number of new information and 
enriched our knowledge, dealing not only with preservation, 
but enlarging our point of view on the whole cosmetic field. 
Our idea of how crucial and engaging the challenge for 
the 3.0 formulator is, has been confirmed: in lights of what 
we discussed during this year, it is evident that, to remain 
competitive, the product to be developed and placed 
on the market has to be simultaneously performing and 
innovative, safe and of course appealing from a marketing 
point of view. The challenge is always demanding, it can 
even look utopian, but no need to panic: it can be as easy as 
one-two-three!

First, innovation; it simply lies on chemistry! We luckily work 
in a dynamic and constantly evolving sector: every year 
researchers and producers study, develop and make new 
and advanced molecules available, to make the difference 
in finished formulas, from a functional or formulative point of 
view. Second, safety; as stated several time in our articles 
path, formula’s safety is a parameter as basic as essential to 
be pursued in order to develop a stable formula, that can 

become an inventive product, also thanks to the proper 
selection of the most suitable preservative system; this can 
be easily done by focusing on molecules quality, synergistic 
interactions between preservatives and/or boosters and by 
dosing them according to experimental evidence of activity. 
Finally, the marketing appeal; in a field where nearly the 
90% of products value is based on packaging, label and 
promotion, it is evident that marketing appeal is one of the 
key parameters for the 3.0 cosmetic product.  
We already discussed this year (4) about the importance 
of an honest and ethic use of the marketing tool, so 
that products promotion would not result unfair and 
misleading. July 2019 is rapidly approaching, and with it, 
the implementation of Annexes III and IV of the Technical 
Document on Cosmetic Claims as well. In this context, the 
nonsense demonization of safe and approved ingredients 
should stop, hoping that marketing will focus more on how 
much our beloved cosmetics have to offer to end users, 
rather than on what they do not contain. 

Ok, I’ll admit it: writing these articles is one my beloved job’s 
favourite tasks, giving me the possibility to share my ideas 
with the readers, to increase my level of knowledge and 
to write… I love writing! Luckily, I am always in touch with 
reality thanks to the daily cooperation with my colleagues 
in lab, working closely with them in the development of new 
cosmetic formulas, and I do know how difficult it can be 
putting theory and ideas into practice, with all that implies. I 
am aware of all questions and doubts coming not only from 
customers, but from ourselves as well: the interpretation of 
a new regulatory update, the sometimes incomprehensible 
behaviour of biology in opposition to chemistry linearity, the 
obligation to submit to marketing dictates, even when they 
have any scientific base, as well as all emerging cosmetic 
new issues and trends, from the microbiota and cosmetics 
impact on it, to cosmetic safety and alternative preservation, 
from the borderline situation of certain products, to the 
parallelism and grey areas between the Cosmetic Regulation 
and other similar legislation… we could stay here listing these 
and many other topics, until New Year’s eve! 2018 is over 
and 2019 is right around the corner, in the coming months we 
will analyse together many of these topics with new articles; 
any doubts, curiosity or interesting topics you would like to 
discuss, let’s put them all underneath the Christmas three! I 
will be glad to share and discuss them with you starting from 
January next year. This maybe sounds a bit like a Santa’s 
invitation, well… it is Christmas time, isn’t it? My best wishes to 
you all! 

REFERENCES 

1. Preservatives Update, and Free-From Claims - Ian Watt, Dow 
Microbial Control, Chair Preservatives Working Group EFfCI. 
Annual Conference, October 11th 2017

2. “Cosmetic Preservation: what it should be and what it is” 
Household and Personal Care Today Vol 13(2) March/April 2018: 
20-22

3. “Investigation of a UK recall due to microbiological 
contamination” – Phil Greaves – Director, Biotiq Consulting. 
Microbiological Contamination Control & GMP for Cosmetics, 
Personal Care and Pharmaceutical Industries (Sutton Coldfield, 
Warwickshire, April 2018).

4. “Personal Care market in customer’s eyes” Household and 
Personal Care Today Vol 13(5) September/October 2018: 18-20

KEY PLAYER: THE MICROBE COLUMN
Safe, Innovative, Appealing:  
the now and ever successful formulation

In march, we opened this program asking ourselves what 
the future of cosmetic safety could be, in lights of the crisis 
period affecting the personal care preservation sector, 
as stated several time by experts (1) and confirmed by 
the analysis of the past ten years preservation trends (in 
Europe, US and APAC region) that we performed (2).
In a field where safety of the products should be one of 
the key factors to put a formula on the market, we are 
assisting a decrease of available preservative choice and 
only a restricted number of molecules used to preserve 
a much bigger variety of cosmetic formulas; ingredients 
as much fundamental as preservatives, are constantly 
under attack. Consequently, an emerging use of the so 
called multifunctionals has been registered; whilst showing 
interesting antimicrobial properties, multifunctionals are 
not preservatives... what about their safety? Last, but 
not least, it is evident that marketing is playing its game, 
demonizing some preservatives even if they have been 
assessed as safe and, thus, approved by the legislator. After 
providing an exhaustive picture of ww preservation state 
of the art, in our second article we went back to cosmetics 
foundations, because sometimes we probably forget that 
the development of successful cosmetics can only start 
with a stable and protected formula. The selection of a 
safe and effective preservative system is the first step for 
formula development: properly preserved means safe! In 
the article we spoke about all the possible adverse effects 
imputable to inaccurate products preservation: first, the 
increasing number of cosmetic products withdrawn from 
the market, because of microbial contamination: statistics 
speak about a doubled number of spoiled cosmetics recalls 
in the EU, between 2014 and 2016 (3). Second, even more 
important, is the fact that contaminated products can 
provoke in the end users a number of skin and eyes adverse 
effects; as demonstrated by the number of reported 
cases, characterized by various degree of gravity, from 
eye and skin recoverable diseases to, in extreme cases, 
humans’ death. Third, the overexposure phenomenon: non-
dangerous molecules can become problematic because of 
overdosing; it is quite common, but totally nonsense, to dose 
the preservative at the maximum authorized concentration, 
not considering that its efficacy is dose dependent.  
In addition to this, it is globally recognized that a limited 
number of molecules are today used to preserve a much 
bigger variety of finished products. Hence, the overexposure 
risk for preservative is quite high.  

“So this is Christmas/And what have you done/Another year 
over/And a new one just begun/…” it is Christmas time, at last! 
It is usually time for general summary: what have we done 
during this 2018? What are our plans and good purposes for 
next year? Looking back to the past twelve months, for sure I 
am satisfied with the project we started last March with H&PC 
journal: bring back readers’ attention to the importance of 
a safe and effective personal care preservation through a 
4 articles program. We collected a lot of information and 
largely shared our knowledge with the readers. Now, if we 
were sat on our sofa, watching our favourite TV series, this 
would be the previously-on recap time… 
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